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Traditional Online

Marketing Marketing

« Hyper Markets « Digital marketing

MARKETI NG * Print ads, Billboards, « E- Commerce, Apps

TV, Radio * Price - Price - Price
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;3 Sensory Marketing

Sensory Involvement
« Sight, Touch, Smell
Taste, Sound
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Search for Products..
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Active Refined Cooking oil |
Blended Rice Bran & SoycBecn
oil | Pro Weight Wotchers

41% 6716 Ratings

5L Jar - Rs 864.00 v

mapRe965 Rs 864
_.Q Ssondord Delvery: Tomorrow
D00AM - 1:30°M

1 ADD

GET 22% OFF #§

Xpert - Totol Balance Oil, Blend

GET 45% OFF #§
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Gold Refined Cooking oil |
Blendec Rice Bran & Sunflower
ofl | Helps Keeps Heart Healthy
42 % 2756 Rotings

1L Pouch - Rs 171.00 v

mepRe200 Rs 171
'.g Ssonderd Delivery: Tomorrow
900AM - 1:30°M

1 ADD

GET 17% OFF #§

Cold Pressed Groundnut
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(o}
it
£4
x ¥
OF
O s
OA

Tosty Refined Cocking ¢t |
Blended Rice bran & Corn oll
Pro Fitness Conscious

42 % 1483 Rotings

1L Pouch - Rs 168.00 v

MapRe0 Rs 168
_.9 Siondord Delivery: Tomocrow
FO0AM - 1:30°M

1 ADD W

GET 23% OFF #§
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Pocja Oil

==y My Basket
im 0 items

GEY 26% OFF #§

RUCHI GOLD
BTG D Pal s Sl O8N

Gold Palmolein Oil

41w

893 g Pouch

map-Ae36 Rs 101

1217 Rotings

.-K_:; Stondard Delivery: Tomorrow
S00AM - 1:30PM
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Oil -

1

Heart

ADD 1t

SAVERs 8 ¥

Online Marketing

Onlyimages of the product available

No Sensory Involvement
e NoTouch, No Smell
e No Taste, No Sound
e Only Visual
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Brain Activity

Product Shown
Reward Centre Lights up
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_ Prof Brian Knutson - Stanford University

% FMRI - functional magnetic resonance imaging
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Brain Activity

Price Shown
Pain Centre Lights up
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_ Prof Brian Knutson - Stanford University

FMRI - functional magnetic resonance imaging
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VALUE

Net Value = Reward - Pain
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Packaging

The Reward Centre
Is Influenced By

Content
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Content

Value Proposition

Features

Benefits that the consumers
receive

THE BUYER’S JOURNEY
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Packaging

Does your packaging:

e Stimulate the reward point

* Express Product Benefits

e Communicate Your Value
Proposition

1007% (

FROM BROWN RICE

FOR A HEALTHY HEART

»
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Packaging and
Digital Content

Major Influencers that make online shoppers

BUY
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